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Korea Exhibition Design Annual

|7_I-AI' PREFACE

rSERFA|C|XFIIZE, 2 St 5l SOF 2L MA|C|XIQ! AX| 7|{0| MAISE  The Korea Exhibition Design Annual was first published in 2018 in “SiC|ALE|= 7105 M QIX|eH=C}, 22loio| tis}siC}” “Contemporary society is not standing still;

Q4= BACIXIOIS AJNSID Oj2HMICHo 2R 4HS E717] €15 2018 the hopes of introducing distinguished booth designs fashioned by “ZZHEol MEq) H U Aol TfEdo]| 2t FIs)siCt” [it] must evolve with new patterns of life to meet the

1A 27h2 A|ZHHSLICE 20191 & ) 27t 0|F, AELH9 ME2lO 2  domestic exhibition designers and pass on the valuable heritage to new needs of users.”

A BEHE|QACEF 2022 FEFEFAC|XIRIIZ Vol. 3,22 0{2{22 Ct  future generations. XI5} BIC|E O{ES- - Zaha Hadid

A| BHOFRIA| £ & LIC After the second volume in 2019, publication halted due to the

Ol Q1Zh Eizte e 9l= o &o|MT ES2! 9l0| XI2|2 X|IHAL  COVID-19 pandemic and resumed in 2022 with the Korea Exhibition

St=o| MA|C|XRIE MEQICH=0| < 2|0|7} FLICL 0% Vol. 30f=  Design Annual Vol. 3. O =5 M)l FEt2 M A|C|RFQIOIZE S EZEEHA| E[0 S22 A4ZESHLICE  This is our third meaningful publication of the Korea Exhibition

2020H8E 2022E7kX| 37| MAIC|XIRIS MESH0] BHUELICE  This publication is perhaps more significant as it illustrates the steadfast TSEITAIC|KIQIIZE, S Q8| MA|C|XIQ! AA0f| ZAtSH= 259 429 Design Annual.

2t A BEAOICO| EA ARl EMH S CIXI0| E88 & 4= = HE  Korean booth designs that withstood the unprecedented adversity. 2 EHE Q5| X|SFo 2 FEIHD Q= Q5 APl The 2022 Korea Exhibition Design Annual is an important project

S0| +EE|0] YELICEL L2 Q420 AL CIXI0|L] QIEHE A This third volume contains selective collections from designs made Z|2 220 TELH92t= 22 s 7tK| LUELICE OFRE  that we have been conducting constantly to promote the strong

5t0] MEF AT ZDEHA 2~ QIEE SSL|C) from 2020 to 2022. Of| A 5IK| 23HE 7|12 SUSLICE 2Lt ool =2 HESIAH €4 competencies of people engaged in the exhibition design industry.

EH3| 28lj0l= st=2T™AIC|XIRI01ZE EH|0|X|(dsnannual.com)E& F+&  Each booth has information displayed such as features, images, and C|G&LICE QoA MAIBHs Z40| 7|do| 74A EukMQl OFA|El 45t Recently, the COVID-19 pandemic has affected industries, and the

5H0] 2L MAIC|XIRlS Ee| &El & Ql= 7|HtS OtERMSLICE ARl drawings. Also included are interviews with award-winning designers Ol2t= ZQUL|CE OftH Fet=2FAICIXIINIZE,2 1 SRS ZH5= S exhibition design industry is no exception. It was an unprecedented

SN S MEZ Qe BHREZ TME|0], SXPHAM = &= MAIC|Xtl  describing their production process. Q5 X2 Z 5Lt |22t Mzish|ct global crisis. However, it became evident that exhibition is the most

O] QA O 717710| =22 4= Q)2 ZiQlL|CL This year, we launched the official website for the Korea Exhibition SiCiALS|= EGI0| Hiskstn Ql, 0| 2ar0{ MMAIC|IXQIE A2 effective marketing method for companies. This Korea Exhibition

Ot AZO| TA|C|XIRl 2OFe| Atz 2 M ZL| TIA|CIXIRIS| 482 M Design Annual (dsnannual.com) to annunciate domestic exhibition 2 AX 22, &o|MQl C|xtel O2|1 ECt QI MA|C|XFRIO| E|=  Design Annual will serve as a clear manifestation that proves this

Aol ‘22| 2|0 MA|C|XIel EEtof| 2= &85(04, 0j2f MAMAS 0| designs. E UYHst0] Rt XHEEILICE 23l FSt=2MAICIARIZ,2 0l218t @ idea.

Z0{Z M2 Mol A = ASst XI&ET E|7| S HEghL|C Along with images and videos, vivid content will bring the heritage of 2|E2| eX}FE HY|=, 7|20 7|20| E|= sHAEQ| EMTF E|2|2F A2 Contemporary society is constantly changing, and | proudly believe

O| X|HS Salf At &Uzt=2 2I5to] 2 = nE 7|20|4 HEE 2 27 Korean exhibition designs closer to readers. B L, that exhibition designs have developed accordingly by discovering

Xt {24271 TIA of2! ZHAL QIALE EBILICE & =2 AL MEZ 28 We hope that this annual serves as the source to promote the ZOZ Hi AR XAIZ FH|Z 2|5l OjMTAl BE BEJH ZAF 24 new materials, making creative ideas, and creating more effective

MIXO| XL XS Op)| K| oA HEIRQIKE, J2| 10 HEZ HHE @ distinction of Korean exhibition designs and to facilitate its designs to £ E2|0, XIZ2 ME8 sliF4l 25 CHA| st Z12 ZEALS] @IAFE £ exhibition designs. This year's Korea Exhibition Design Annual will

S0 Aol ESaHF L 2= TR 022 DRSLIC help the future generations to lead the exhibition industry. ZLCt o] 17t 22| MACIXteIMAE EHst=H 2 =30 E[2[2}  serve as a record of our footprints.

SHETAMYTISS| = A2 MA|MYe| XI&XQl YME EE517|  We deeply appreciate the editors and everyone who made the 7|cHEHLICE Lastly, | wish to extend my gratitude to everyone who have

|3l MAIC|RFQIQ| 7HX|2 7|=25= Lof| QAEEN LIZHASLICE dedication to publish this fine annual. participated in making this book despite their busy schedules. Again,

Ol SH=EFAIC|X}RIZE Vol. 30]| B2 2hAlnt MR HEFEEIL|CH The editorial board who strenuously offered their counsel for the thank you to those who have contributed to this publication. Your

ZEAFStL|CE production of this publication and every participant who submitted hard work will greatly help the promotion of the exhibition design
their invaluable works, we thank you. industry.

The Association of Korean Exhibition Industry will continue to be
a leader in archiving the value of exhibition design to promote the
advancement of the exhibition industry.

We ask for your continued interest and support for the Korea Exhibition
Design Annual Vol. 3. Thank you.
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3| Association of Korean Exhibition Industry (AKEI) (ADEFZ M A|C| X1 M X| 81 8] Korea Exhibition Design installation Association (KEDA)
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Soo-cheol Jang Chairman David Yang Chairman
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Bless Bean Booth designed the booth with the concept of moving the
gallery to the exhibition hall. The booth was designed in a form facing
the entire booth so that the space of the booth could look larger, giving it
a sense of volume. The entire booth was designed with a clean structure
using white tones so that the entire booth could be thought of as "Bless
Bean's Gallery," and the green beans of Bless Bean would be emphasized
more. Gold-toned props and patterned wood were properly applied
to accentuate the luxuriousness. Bless Bean's history and green bean
products were introduced with photos and frames, this accentuated
the impression of a gallery. Meeting rooms and meeting spaces were
appropriately arranged, and cafe elements were applied to the booth
using props to create a single gallery cafe.

EXHIBITION DESIGN
Cafe Show Seoul 2021
Location: COEX Z] ! |
Period: 2021. 11. 10. ~ 11.13. 4M Exhisition Design
EXHIBITOR 4M DESIGN

Designer: Na Young Lee
BLESS BEAN Email: sales@4mdesign.co.kr
Web: www.blessbean.com Web: www.4mdesign.co.kr
BOOTHPLAN

Concept: Bless Bean Gallery Cafe
Size: 180 m?
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An overall white tone produced a clean impression whereas

t d d dt hasi | ious desi The meeting room was finished using fabrics in order to create a slightly shining, open yet closed
patterned wood was used to emphasize a luxurious design.

space. Lighting was used for a soft look. A photo-zone was created to attract visitors to the inside of the
booth. A large logo mock-up was installed in the photo-zone for promotional purposes.
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The booth was designed to be front-facing
to create the impression of entering a
gallery down the middle. At the front, white
tones and lighting was used to produce

a more bright image. Green beans were
placed at the entrance for easy accessibility
for visitors, whereas wood tones were used
to create a luxurious image.

@ ALISTARKENYA COFFEE
Seanis
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],‘. r':.';-f‘-.., I LTI . = T T EQSE ZIF dMigde 4= A= HIBE Z(Beyond Zone) 2t 221 AHO[HZS H| m
t e l - et e e SERET AL %, { Zat= ‘T2M|HIA-EQ 7HH|(Mercedes-EQ Café) &0t OfL|2}, ¢iH| O{C|IME 2
™t f Faeliiiliogzat aL® X , 3
w' + i " 1: » —T'-- " ; _ _
e 1l NE L 2aoloz PEE 4 /= HIZAIA-EQ HEY A2 (Mercedes-EQ Virtual m
T el TERUCTRNE oy MeeE -
SR T iy wamamat e Showroom)' s SX[3I2ACH,
Lom w ™ 4 TWaTlpe m o,
] i m - :
-4_\ ; e ! LV ARA
Y ! t;'i' | "!_' “!.'.,’,”:;, — Mercedes-Benz Korea introduced five new pure electric vehicles and
p b oye ERECH uag " ."I-"' - innovative technologies under the theme of ‘Lead in Electric’ at the 2021
"»ay BET EE s DSy - ) ) :
g e [T =“-- Seoul Mobility Show, and unveiled a clear blueprint for sustainable future
i 5 —i ' -y ‘u“ . . . n "
U e {= T-'l-mnnm:ﬂj.!‘;";f T mobility. At the on-site booth is located, not only the "BEYOND Zone
|| y . : b % . . "
se ¥ i TR, § Fipnpgan ; where you can experience The New EQS in person, and the "Mercedes-
) "h_-‘_‘ - ._3,¢ ___“ asem . i i .
 — = EQ Cafe" that provides unmanned catering, but also the "Mercedes-EQ

Virtual Showroom" which you can view online anytime, anywhere.

E[X YA £ The new EQS2| 2&2 5t The
i

new EQS X E2 AMZLtE= Xt2F HiX|2F Curved
LED Q&2 A 155101 =& £ 2 MEH ASst -_———————
The new EQS2| 2QIE =2 et 8t =4 H2 MOBILITY+ENERGY SHOW 2021
— Location: KINTEX NIZSPACe

The new EQS sculpture, which reflects the Period: 2021.9. 8. ~ 9. 11.
e ——— image of The new EQS in the teaser video,
— : Wk Sl PR . NIZSPACE
-~ 9 B creates an immersive viewing environment Designer: Youngsun Lee
for The new EQS, which has newly landed in . .
P , ; s Mercedes Benz Korea Email: camproll@nizspace.com
the city center where we live through linking )
| - = =0 : 4 Web: www.mercedes-benz.co.kr Web: www.nizspace.com
s realistic vehicle arrangements with curved
LED videos.

" Concept: Lead in Electric

Size: 1,430 m?
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© <] BEAL= i LED DAL=} 510|EH A0l &4 E Z719} &4 The new EQSS
XHo0]| =0l ‘What is Nature’2H= E{|0}] O|C|0] OEE MEO|0{ ZL35t
AZE HAXZHHZ AE S22

g

The Mercedes-Benz booth presents a media art with the theme of "What
is Nature" which melts The new EQS into nature with Jang Seung-hyo
through large LED facades and hyper screens, creating a space with rich
visual messages
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VB "elj2| Beyond Tunnel2 EQQ| &0l £ 510|2t0|E Z2{9|

Jefe] it 2o|g e R Z7HE E5H0] HZMIH A X9
X4 7Hsdt 218t RYE(E| HIME SEXO R FH6I1 EQ
HI|xte] nds £k Eato|d ZHE MY

The Beyond tunnel symbolizes Mercedes-Benz's sustainable
eco-friendly mobility vision while delivering the high-per-
formance eco-driving sensibility of EQ electric vehicles by
creating a space with graphic patterns and lighting accentu-
ated with blue highlight colors.

3JIAY3S/37190INOLNY
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GEis a world-class manufacturing company headquartered in the United
States. It is a digital industry enterprise. GE is active in several fields such
as digital, power (electricity), renewable energy, oil and gas, energy
connection (electric power transmission), airlines, healthcare, transport
(rails), and lighting. This booth was focused on the concept of Airshow
(@irline). The booth contained a runway and a tower, complemented
with lighting as a special feature. The space was constructed not to
advertise a singular product or service but rather to satisfy consumers
looking for a unified airline-related solution. The GE booth captured
the attention of guests by moving beyond the limits of the Airshow
concept and creating a sporty space for man and airline to co-exist. By
selecting straight simplicity and clean white linen materials, modernity
and reliability were expressed, and GE's booth design was completed by
adding points with blue colors.

EXHIBITION DESIGN

SEOUL ADEX 2021
Location: Seoul Airport S‘eed

Period: 2021. 10. 18. ~ 10. 25.

EXHIBITOR DESIGN SEED
Designer: Ki Hyun Jeon

GE Email: seednd@naver.com
Web: www.ge.com/kr/ Web: www.seedi.co.kr

BOOTHPLAN

Concept: Dynamic GE
Size: 108 m?

JJIAY3S/TTIaoNOoLNY
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A private meeting space was created using white
tones for a clean image. This corporate identity ex-
presses leadership in the next generation airline engine
industry.

>

SIOHXO|H M Bt CIRIRIE F35L7| flah st
Zot2 24585t O|0|X|Z B, 20l ZYS At83s0] EF A
£ AF85H0] ZHZ0| AHXIE MES &QE & UA=S CIXIQ HAIE
Effort was made to create a modern yet simple design which combined
blue and white tones to emphasize cleanliness. We designed it so that
visitors can check the product at any time using a touch monitor.
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A space was created to view participating businesses' promotional videos
using LED lighting. Various elements related to airline engines and airshows

were dismantled and the space was reconstructed while maintaining design

uniformity.
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On the ground &
On the sea
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The entire booth was designed to look like a ship floating on the ocean.
AtlasCopco products were on display at the ship and were properly
visible on the outsides of the booth. Various elements which are likely to
appear on a boat or the sea were displayed including lifesaving tubes, a
flag, pebbles, and a control tower.

EXHIBITION DESIGN

KOMARINE 2021
Location: BEXCO
Period: 2021.10. 19. ~ 10. 22.

EXHIBITOR Design OB
Designer: Deok Hyun Han

AtlasCopco Email: dob@designob.co.kr
Web: www.atlascopco.com Web: www.designob.co.kr

BOOTHPLAN

Concept: On the ground & On the sea
Size: 108 m?
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The head of the ship was constructed realistically. The entire structure
was made of wood.
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A control tower was located at the back of the booth for
operation and control of the entire ship.
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On the side of the long-stretching ship

a pictogram depicting the order of
products and how they are connected was
displayed, together with the pipeline of an
actual product.
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Spotlight on Future
of Mobility
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Improve your daily life with experiences and meaning obtained through
Genesis' relaxed and progressive lifestyle experience.

BIMOS 2022

Location: BEXCO O ARTPOINT

Period: 2022. 7. 14. ~ 7. 24.

ARTPOINT

Designer: Tae Hoon Rho, Ji Hoon Yoo,
GENESIS Chan Hyo Yun
Web: www.genesis.com Email: mail@artpoint.co.kr

Web: www.artpoint.co.kr

Concept: Spotlight on Future of Mobility
Size: 1,120 m?
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An exhibition of various hands-on contents
featuring Genesis' lifestyle, electrification, and
a sustainable future that can elicit customer's
senses and interactions.

HME|E HOIHo WS Al M EHER X2|0jAE 4= JA=E TI|At 2telge 2
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The Genesis G70 Shooting Brake concept car strengthened expectations
regarding the next Genesis with its outstanding luxury. The car positions
itself as a pioneer in the electric century.
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An opportunity to convey the meaning of our precious
daily lives with Genesis.
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Heritage of the
10th Generation

A
SCixtel

The New E-Class ZA|0f| 35, 10AMICHOI A ZIstHst E-Classe| 355t 512
E[X|2F A% E-Classe| MLV |&S THIE & s EUHE M@ S22 = o
SIACL X|oF 451 552 E-Classe| 80 Hi= JALE £l HoiF= St
O|ct 8001 EH ™ W136/W191 A7HE A|ZfC 2 1940~1950E0) & UHE
Of A|Z=0f| st 7| &, L7 |2 XESAFS| A= 1886 Z HIx 2| AEXIU D

RO AAH= = RHSAFe| PAl2t= SlI2[EIX| &2 LdsRICE
tESt AA| E-Class?| sfI2|E|X| & W120(2A|CH), WITOGBAICH) A= MAIE
UL} O|= H|Ho| Z7ISZ 0|F5t0{ M{2RZI 2020 The New E350

ADHE! AMG 2fels 2iLtE o UEE F45HRICt

A brand experience space coinciding with The New E-Class release, the
booth showed the E-Class's rich heritage and new E-Class technological
advantages developed since the 10th Generation. In the 4th and 5th
basement space, the 90 years history of the E-Class is shown. From the
introduction of the W136/W191 80 years ago to a record of the main
inventions of the 1940-1950 period, the roots of the internal combustion
engine car go back to the invention of the motor tricycle by Carl Benz
in 1886. The heritage zone symbolizes this history, that the history of
Mercedes Benz will soon be the history of the automobile.

Moreover, an exhibition was held on the E-Class heritage models W120
(2nd Generation), W110 (3rd Generation). Afterward, visitors were moved
to a secret space where the new 2020 The New E350 4MATIC AMG line
could be seen. This exhibition offered a unique chance to see the deep
history contained in the E-Class line, from the classic models to the
newest line including introductions to the newest functions.

2020 The House of E Benz E-Class

Location: Seoul Auction(Gangnam) O ARTPOINT

Period: 2020. 10. 13. ~ 11. 3.

ARTPOINT

Designer: Tae Hoon Rho,
Mercedes-Benz Young Yong Ha,Yong Ju Lee
Web: https://www.mercedes-benz.co.kr/ Email: mail@artpoint.co.kr

Web: www.artpoint.co.kr

Concept: Heritage of the 10th Generation
Size: 800 m?

3JIAY3S/37190INOLNY
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A new form of Luxary

The new design concept

A Ze, 7HE ERE 0| TEZ AJHE MAIZ 2t A OMJIEE, 9AZZAE, AMGEIR! 35 JE
o 21 it Ol Al el . . . .
< AAPHHD 71 Sl 3MICH W0 HE Al Exhibition space for color and leather trims Avantgarde, Exclusive, AMG Line grills.
Exhibition of the historical and graceful of the door parts.

3rd Generation W110.

<l [Wellness While Driving &|&2t]

ZHu} Higro| oA, 571X
Wellness while driving i olixto|d HZE HEE 7|52 MY
Wellness While Driving Experience Zone
Lighting and wind effects were mixed
with 5 different kinds of energizing
comfort control function experiences.

The New E-Class -E350 4M AMG Line FA| >

The New E-Class —~E350 4MATIC AMG Line
exhibition.

Information desk at the entrance to the
New Technology Zone on the 6th floor.

JJIAY3S/TTIaoNOoLNY
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Round Square
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This booth utilized a smooth round square theme decorated with
Casper's main colors tomboy khaki and white. At the booth, a young
and fresh aesthetic developed into something more sophisticated.

The Casper exhibition was divided and operated according to a dual
concept, “CASPER STUDIO” and “CASPER @". CASPER STUDIO was
designed with CASPER’s iconic features as a motif to offer a wide variety
of automobile experiences, while CASPER @, a close-to-life brick-and
-mortar promotion, entered shopping malls in 29 regions countrywide
including at Haeundae.

2021 CASPER STUDIO & CASPER@

Location: CASPER Show-Room(Haeundae) O ARTPOINT

Period: 2021. 7. 1. ~12. 31.

ARTPOINT
Designer: Tae Hoon Rho, Ji Hoon Yoo,

Hyundai Motors CASPER
Web: casper.hyundai.com

Eun Seung Cha
Email: mail@artpoint.co.kr
Web: www.artpoint.co.kr

Concept: Round Square
Size: 480 m?

30IAY3S/31190INOLNY
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A CASPER 24t s 2CHX|Fe| OF7t |2 [

A night view of CASPER Busan Haeundae exterior panorama.

WE

D> RFIDWCES 283 MBSE YH oA &

RFID band experience registration
welcome desk zone.

40
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Interior panorama with applied iconic round
shapes and colors.

30IAY3S/31190INOLNY

USP driving 3-sided video experience zone.
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H Smart Village

'H Smart Village' H|OIZ 7|28t fAZ DjAZHO| QlE RS2 370
=2 JTITh LED BYS 80! O|L|0] TAES MZ2Y A
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0{F L.

Inthe 'H Smart Village', three buildings were placed. The Hyundai Elevator
smart solution was displayed in a lively way by utilizing LED screens for
the media facade and vertical signage.

ILEK 2021

Location: KINTEX IANN COMPANY
Period: 2021. 9. 14. ~ 9. 16.

IANN COMPANY

Designer: Youn Ju Lee
Hyundai Elevator Email: iann@ianncompany.com
Web: www.hyundaielevator.co.kr Web:

Concept: H Smart Village
Size: 360 m?
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[Clean space] To emphasize the cleanliness of the elevator, a plant wall was installed in the
background, while the appealing point of each product was displayed intuitively.

<\ [CLDZ] CIXto|f F2|A|ZE{2|2t HCHA2|H|0|E{2]

EoI20|Mo 2 EHSHCLD EHE. e A22 1A
Sl 37ME BE SYUc =, Az|H|o[E LS| sigt 22

o S22 MRIsH01 2 2ol Bt B2 DY

[CLD space] This zone is for the promotion of
the CLD, a result of a collaboration between
designer Chris Lefteri and Hyundai Elevator.
Through one real elevator and three mock-ups,
different moods are shown for the interior
design of the elevator.
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[Smart & Connected #] &4 LED P42 2 S A2 |H|0[E{Q| ADIE £2MES HO{F T HiEe| 2IF
20| Az|t|0|E{E Etn MYSt= SceneS Y&, 2 E0ICH HO|= M2 O|C|0{& s AE|H|0|E]
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[Smark & Connected space] Hyundai Elevator's smart solution is shown on an LED
screen. Korean delivery app BAEMIN's robot rides the elevator and delivers food. By
installing vertical media visible in each zone, the video taken and edited inside the
elevator was played in a media curation format, drawing attention from many visitors.
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Eco-friendly Premium Booths

This independent premium booth was designed to offer small and
medium-sized enterprises an economical yet luxurious booth design.
The entire booth tower structure and product information stands were
designed with eco-friendly wooden materials. Lighting was attached to
the top of the tower to attract attention, while full-scale graphics were
attached to the walls to create a luxurious promotional booth.

KES 2021
Location: COEX l l a l a

Period: 2021.12. 9. ~12. 12. ECO EXHIBITION - COMMUNICATION & DESIGN
NARADESIGN
Designer: Tae Bong Kang
SMEs Email: naradesign@inaradesign.co.kr
Web: Web: www.naradesign.co.kr

Concept: Eco-friendly Premium Booths
Size: 18 m?/36 m?(2 types)
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Inno FuTech
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This small to medium size booth was tiny compared to
some large booths, but graphics and peculiar features
provided a luxurious finish.
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Solution of optical
&
Network

Rise Up to the World Market
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Soltech is a company that provides optical communication network
solutions using network equipment such as optical converters, optical
hubs, and industrial Ethernet switches at the convenience of customers.
Soltech's security-related exhibition reflected their area of business and
complemented their design through the rigging, which is rare in security
exhibitions, to create a magnificent and sophisticated booth design.

In the middle, panagram was used to produce a bright overall feeling. In
addition, four shelves in the middle were placed so that the converters
could be seen from all directions and would not disturb the walking
path. Multi-vision was used in the warehouse to minimize wasted space.

2022 SECON
Location: KINTEX
Period: 2022. 4. 20. ~ 4. 22.

" AND &

AND N

Designer: Sung Mun Hong,
SOLTECH Li Yun Che
Web: www.soltech.co.kr Email: hong.sm@hanmail.net

Web: www.and-n.co.kr

Concept: Rise Up to the World Market
Size: 108 m?

DNILSYIAVYOHd/NOILYINHO4NI/JINOYLO3T13/TVIIH L0313
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A Korean T character is used to enable the logo to be seen from a distance. Since the rear wall
and the rigging cannot be connected at once, the middle is cut off to make it look like a single
design.

ODM

Solution of optical & Network

In the front of the booth, an info desk and x-banners are installed to pro-
vide immediate access to visitors, and the overall feeling and design of the
booth is recognized at a glance.
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Considering the height of the legging, we wanted to express a bright feeling
inside the booth by using a two-piece recessed light fixture instead of a one
light and we prepared a flow planning that can be easily entered from all
sides.

ONILSYIAYOUa/NOILYINYOANI/JINOYLIFTI/TVIIHLOT T

53



jometric Technology

Endless nnovation I Al B

CTE T VRS

I

1oNac=d A=

R UE 1R
Anjs ARize| R

|DL]I\JJJ-’_')I QEJIF_)LLIDIﬂ

3 A A AR TARE

Z319| gjAg|

Emboding Brand Identity to Maximum
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Union Community is a biometrics company that optimized the
movement path by separating the booth section to express key
technologies such as face recognition, iris recognition, and fingerprint
recognition. The company's logo "U" was used to express the logo on
the booth. The booth was created with the concept of attracting visitors
into the booth and embracing the global market. The color was white
overall, giving a clean feeling, and green as a point color. In order to give
a luxurious feeling, the display stands were installed on the sides and
indirect lighting was used to attract visitors' attention

2022 SECON O
Location: KINTEX &

Period: 2022. 4. 20. ~ 4. 22.

AND N
Designer: Sung Mun Hong,
UNIONCOMMUNITY Hyuk No Lee
Web: www.unioncomm.co.kr Email: hong.sm@hanmail.net

Web: www.and-n.co.kr

Concept: Emboding Brand Identity to
Maximum
Size: 108 m?
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Endless Innovation in Al Biometric Technology
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The letter 'U' stemming from the company name served as decoration throughout the booth.
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The overall structure of the booth was decorated by
shaping the U-shape of the company's name, and the
legging was made by shaping the fingerprint recogni-
tion equipment. In addition, both sides of the display
stand are finished with glass, and points are added by
expressing light bulb colors rather than white.
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DESIGN HOUSE
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Asicland, a young and competent company, is a company that knows
the utility value of design in addition to semiconductor chips. We tried
to create the most innovative booth design in SEDEX in line with the
concept of a company called 'Design House! Although it is a small
booth, it received a lot of attention for its diagonal structure and interior
design reminiscent of a museum.

SEDEX 2021

Location: COEX Toms DESIGN

Period: 2021.10. 27. ~ 10. 29.

TOMS DESIGN

Designer: Hazel An
ASICLAND Email: toms@toms-design.com
Web: www.asicland.com Web: www.toms-design.com

Concept: DESIGN HOUSE
Size: 6x6 m?

DNILSYIAVYOHd/NOILYINHO4NI/JINOYLO3T13/TVIIH L0313

59



s FAICIxtoloNZ

——0

Korea Exhibition Design Annual

S22 LHRE A7 st CiAtlof ofloj=ES| H2IZZ{el EFE A=Y

Asicland's main color blue was picked for the interior, which resembled
a museum.

Diagonal architecture reminding of the logo, indirect
lighting was innovatively used to attract attention.
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Extension of Communication Through Connection
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The BC card booth designed the expansion of communication through
connection under the event slogan 'BC Card Al. Big Data' as an important
design concept. Dynamic lines and dots that expand around BC cards
represent the meeting of big data, Al, and users. The design, which lines
and dots derived in this way from the symbols of BC card, leaves a lasting
impact on visitors to the Digital Transformation Expo. In the exhibition
booth, the concept of a simple but convenient BC card was expressed
by adjusting the balance between red and white and appropriate
arrangement of space elements.

2021 DT Expo " N .

Location: KINTEX

Period: 2021. 11. 25. ~ 11. 28.

FIART KOREA

Designer: Yeon Hoon Lee

BCcard Email: jakefiart@naver.com
Web: www.bccard.com Web: www.fiart.co.kr

Concept: Extension of Communication
Through Connection
Size: 54 m?
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The exposition topic 'Connection between
customer and corporation through BIG DATA' was
emphasized by attaching LEDs to the line moving
from the Experience Zone to the

Consultation Zone.
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The Consultation Zone and Experience Zone were placed symmetri-
cally focused around the advertisement display. It is configured so that
visitors can sensibly distinguish space through color classification (red:
DATA, white: people).

A BCFI=SL Al Big DataS st §2 M3t ALEXIE |
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The booth focused on maintaining color balance to express the red
color (symbolizing BC card and Al, Big Data) meeting in the middle in a
balanced manner.

BCcard
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Exposition graphics and infographics were combined
through unified exposition branding planning.
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Hanok(Traditional Korean houses) and Nature

A

SALIRt!

RIISKE MAIMEISSI0] FHIZH 20l 27 2128t ARl Rhela st ZRlol 2

HEO R HBI0| W F2 UKRAS MBS, Z-2HHOZ Ao| H 4o

7|05t ATRIHO| HIHS HUTL PHMO R MRl XA7H5HS YT

AR BAI0] MBIH FA W HIHS PR5H| 95101 F1S'S DEIHE

5 §90| &'2 S8 2ol XIS THEHDA B{9ICk OISS AFG3t0] &

So| Mitel & PAS RE|H2 Ehaststo] EesI, EYol A &
RYHE B2 SR0| W' FAEHSH0] Y

Solf Aol oE[MLE RS
4

b UA| EIXFRISHAC.

In line with the 15th World Forestry Congress, the booth was designed
as a cyclical material economy platform which uses the Hanok motive
'Looking at nature through the Hanok window' to create a people-based
Korea Forest Service policy direction and vision which can sustainably
manage forestry to provide proper employment opportunities and to
contribute to direct and indirect living enhancement. A Douglas-fir was
used to express the Hanok roof 'rafter' motive, whereas cube-shaped
windows created openness by allowing 'nature' to be viewed from all
directions through this unique Hanok 'window.!

2021 WFC
Location: COEX l l a l a

Period: 2022. 5. 2. ~ 5. 6. ECO EXHIBITION - COMMUNICATION & DESIGN
NARADESIGN
Designer: Duck Ki Kim
Korea Foreast Service Email: naradesign@inaradesign.co.kr
Web: www.forest.go.kr Web: www.naradesign.co.kr

Concept: Hanok and Nature
Size: 27 m?
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A window was installed that could
be viewed from all directions in
order to express the uniqueness of
Hanok 'windows' and in order to
preserve natural features.

o
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A rafter roof expressed the uniqueness of the
Korean hanok house.
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National Forestry Service policies from
various departments were displayed in
agrid.
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HYDROGEN WAVE
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The Hyundai group revealed its blueprint for hydrogen energy and new
S i 5 s : future hydrogen mobility technology in this 4936 m? 'HYDROGEN WAVE'
Jugﬂt;i;; . ': v B R ok TR 4 exhibition. The HYDROGEN WAVE concept emphasized the creation
“'“;HHIIIIIIH'I.“_“ { g | APy RS J _‘.. = 2 i | : : of a hydrogen-energy powered environmentally friendly HYDROVILLE
[ 2 3 white-color space which used Curved shapes to convey the vision of

a virtuous cycle that organically connects humanity-technology nature
in a mutually beneficial hydrogen ecosystem. Multiple products were
revealed in the exhibition hall including the public services 'hydrogen
tram’, 'trailer drone', 'rescue drone' and products oriented towards
individual consumers such as the hydrogen fuel EV 'Vision FK' city
mobility MVision 2GO' and ultra-compact electric mobility vehicle

MJVision POP!

H2 MOBILITY+ENERGY SHOW 2021
Location: KINTEX NIZsSPACe

Period: 2021.9.8. ~9. 1.

NIZSPACE

Designer: Jay Park
HYUNDAI MOTOR GROUP Emai: camproll@nizspace.com
Web: www.hyundai.com Web: www.nizspace.com

Concept: HYDROGEN WAVE

A L] .
[ T L1 ] Size: 6,500 m?
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In the Trailer Drone zone Curved shapes and central round lighting were
used to create roads that visualize the virtuous cycle of hydrogen fuel return-
ing to nature. The special feature of the Trailer Drone to effortlessly move in
tight spaces was also effectively conveyed.
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TRAILER DRONE

Hydrogen Fe i
FArOgen Fox Everyone, Kverytung, Everyahans

He™  “KEFico

In the hydrogen-generating disaster relief
vehicle space, an off-road experience was
staged using various stone materials. The
Fuel Cell lighting in the background brings
to the forefront the hydrogengenerating
off-road vehicle.
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An H-Class and Nexo driving cart space was
created surrounding the top H2 Power Cub,
for everyone to enjoy. This design accen-
tuated the organic co-existence between
humanity and nature through the clean
eco-friendly vision which hydrogen tech-
nology brings to the table.

LNIINNOYIANI/ADHINI



Expanding Human
Reach
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Under the theme of Expanding Human Reach at the 2022 CES, Hyundai
introduced the concepts of Mobility of Things (MoT) and Metamobility
and presented future changes to realize ultimate freedom of movement
in human society through the expanded role and vision of robotics. The
exhibition space, which consists of reality zones, metaverse zones, and
robotics zones, also unveiled the Plug and Drive (PnD) module, Drive and
Lift (OnL) module, Boston Dynamics' service robot "Spot" and humanoid
robot "Atlas" to give mobility to all objects.

“4 <

LOGISTICS

WO9q DHISIMITS

2022 CES

| s | Location: LVCC nNiIZsPACe

Period: 2022.1.5. ~1. 7.

NIZSPACE
- Designer: Jay Park
HYUNDAI MOTOR COMPANY Email: camproll@nizspace.com
Web: www.hyundai.com Web: www.nizspace.com

Concept: Expanding Human Reach
Size: 649.2 m?
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Hyundai Motor Museum uses mirror characteristics to create a booth concept
that symbolizes a contact point that connects the real world and virtual space
reflected in the mirror.
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In order to express meta-mobility, such as life, logistics, and
services, the meta-mobility exhibition space provided in-
tuitive information by installing the Back Wall LED module
of the exhibition. In addition, the upper mirror barrier and
lighting create a massive sense of space and a futuristic
atmosphere.
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On the large LED wall screen, robotics, MoT personal
mobility, L7, and Mobed demonstrations show that robotics
is connected to the metaverse platform, expressing that
humanity's range of movement extends from reality to
virtual space.

LNIINNOYIANI/ADHINI
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e AlJourney to Green
Forest with SK

SK= 2022 CESO|M ‘S&(A Journey to Green Forest with SK)S F=X|2
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SK expressed the booth with the motif of dense and peaceful forest
space, under the theme of "A Journey to a Green Forest with SK" at
the 2022 CES. The concept of the booth was to effectively convey SK's
various Net Zero technologies and messages through the ‘A journey'
to experience the 'eco-friendly future' Visitors will begin their journey
along the Green Avenue, Tree of Life, and Walk to Tomorrow spaces.
Major SKcompanies such as SK Telecom, SK Corporation, SKInnovation, SK
Hynix, SK E&S, and SK Eco Plant demonstrated eco-friendly technologies
to practice NetZero, while also exhibiting eco-friendly activities (such as
restoring mangrove forests).

2022 CES
Location: LVCC NIZsSPACe

Period: 2022.1.5. ~1. 7.

NIZSPACE

Designer: Young Sun Lee
SK Email: camproll@nizspace.com
Web: www.sk.co.kr Web: www.nizspace.com

Concept: A Journey to Green Forest with SK
Size: 973.5 m?
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Under the theme of carbon reduction, "Green Forest Pavilion" creates an artistic atmosphere
with an interior panaroma visible through the exterior panels, interior mirror barrisol lighting,
and sculptures and wall images of forests and trees.

E mtig|2'2 2R0M BIA AIO|Z HO|= LR HZat LS 0] 2| &,
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The interior of the SK exhibition hall consists of a tree of life
with the motif of Indeungsan Mountain in Chungju, Chung
cheongbuk-do, which has been in the afforestation business
for a long time, and a space to think about the importance
of the global environment through a large four-sided screen.

A 22t
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The mirror ceiling barrisol and floor in the closed space
maximize the effectiveness and immersion of the media art
form containing SK's story.

LNIINNOYIANI/ADHINI
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Bitgaram, which means "river that flows with light" is a compound
word made by combining the word "Bit" (light) symbolizing the city
of Gwangju Metropolitan City, which is also called Bitgoeul, and the
flowing water of the Yeongsangang River that swings through Namdo
expressed as "Garam." Various future energy support policies were
expressed using light (lighting). The new and renewable energy industry
was emphasized to happen “in Gwangju Metropolitan City," and “in

'NTERACT'VE my II - conjunction with” Gwangju Metropolitan City, the source of the world’s

new energy movement.
15008 34
3 o8 EX

8:10

14 mg\f,'gé@so WALL + LED * OPERATE * DISPLAY « STREAM

— bty BIXPO 2021
A o “ : ; —{ 5l \ Location: KDJ Center dOb
AL, = | Period: 2021.11.10. ~ 11.12. I
DESIGN OB
- Designer: Joung Hwa Song
GWANGJU CITY Email: dob@designob.co.kr

Web: www.gwangju.go.kr Web: www.designob.co.kr

Concept: Beyond the Light
Size: 54 m?
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Using LED cube lighting and translucent polycarbonate
materials to offset the heavy feeling of solid towers covering
more than half of the booth.

57 B BLE0| st 4748 OfE 2toly D24 = s
A4 2lol 29 9 e o A ZYOR HAC| AEE AIES0]

A large visual panel introduced the main policy advertise-
ment zone. It played a role in enhancing the visibility of
visitors by directing the illumination of the booth with the
upper line lighting and the graphic panel's own lighting.

LNIINNOYIANI/ADHINI
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'An air conditioner that is clean from the inside-out.' In front
of the air conditioner an OLED monitor was installed which
displayed the process of air filtering, sterilization, and bacteria

removal.
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The entire booth was re-placed at the Habitat Wood-
working Construction Education Ground after minor
repairs. The moving and reinstallation only took one
day due to prior planning. The fact that Habitat is a
charity organization strengthened the underlying
thought.

< 7ZiEH|0|{E JCHZE &850 Home 37H2 T 43tn
Z0| ME! 5{L|FHEZ SceneE AE.
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2 40 0

Containers were used to create a Home space
whereas honeycomb boards were used to
create a scene. The air conditioner outdoor
unit The outdoor unit is displayed on the wood
pallet, and the container is composed of an
exposed interior concept.

LNIINNOYIANI/ADHINI
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Maximize Samsung Electronics' Identity
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In this exhibition, convenient and power-saving home appliances
encountered around life and commercial systems with good
management and efficiency were organized together to display smart
products. Color plans were created using bright and cheerful pastel-
toned dot patterns from Samsung Electronics' identity as key visuals, and
each zone was designed in consideration of the lifestyle or installation
environment of product users. In order to express the three key elements
of the exhibition: eye-catching, intuitive information delivery, and visitor
experience interaction, the highlight zone for energy awards, and
Samsung's flagship home appliance line, Bespoke zone, were placed at
the main entrance. In addition, smart homes and smart building zones
were arranged alongside the movement path, and a space was arranged
to interact with the product. Each zone has been designed to enhance
the individual visibility of the information to be conveyed, by carefully
choosing design direction, font size, character, and icon design.

2021 KOREA ENERGY SHOW
Location: KINTEX
Period: 2021. 10. 13. ~ 10. 15. UlNTERACTlVE

4M DESIGN
- Designer: Dong Guk Kim
SAMSUNG ELECTRONICS Email: uinteractive@naver.com

Web: www.samsung.com Web:

Concept: Maximize Samsung
Electronics' Identity
Size: 225 m?

LNIINNOYIANI/ADHINI
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To increase visibility, a booth was constructed to
increase visitor concentration levels by lowering
the color tone except for products, installation
environment, and lifestyle implementation.
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Smart grids are expressed using solar panels and efficient energy saving technolo-
gies are introduced.

=
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Highlighted Core Technology Graphics
Simple and intuitive graphics using
line drawing and icons to increase
visibility.

LNIINNOYIANI/ADHINI



-

W
-

Ojefiree] MEs

The First Step for the Future
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Straight and diagonal lines were used to create a futuristic image,

4 whereas a diagonally-lined entrance was used to attract attention.
’e 3:,‘ Blue color LEDs were used for the main signboard which reflects the
'l-. ..".' corporate identity. Various content is available for visitors to interact with.
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NEXTRISE 2021, Seoul
LOCatiOnZ COEX CREATIVE EXHIBITION DESIGH
Period: 2021. 6. 28. ~ 6. 29.

EASYTECH INTERNATIONAL

Designer: Min Je Gwak
ZEROINE Email: iztec@iztec.co.kr
Web: www.zerO1ne.zone Web: www.iztec.co.kr

mursnaia? ANITAENIAZ U]

Concept: The First Step for the Future
Size: 100 m?
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A system booth and wooden booth were com-
bined. The system booth was finished with glass
to create a solid and strong image.
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FLOOR VIEW

STALE NONE

A large screen was installed behind the stage for product demonstrations, and
videos were on display to increase understanding of products. The booth was
designed for easy access through minimalizing construction material and therefore

creating an open design.

Each zone has been divided in sections with
content organized according to the nature
of each individual company. An internal LED
screen is used to create a unified image.
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Connecting Past with Future
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Itis designed with the concept of "The past and the future are connected
at a glance" by connecting two rings in a space where you can promote
the company's branding at the 2022 APACRS. Rounded patterns and
rounded sculptures remind the visitor of the eye and indirect blue
lighting provided a trustworthy feeling. The booth was designed to
display a simple and concise image as opposed to a crowded space.
Large screens display the company's promotional video and message
while the overall space has been designed with efficiency in mind. The
booth was not just built for the promotion, but was created to reminisce
on the 75-year history of Alcon and the road that lies ahead.

2022 APACRS
Location: COEX
Period: 2022. 6. 11. ~ 6. 12..

DESIGN SEED

Designer: Ki Hyun Jeon
ALCON Email: seednd@naver.com
Web: www.alcon.co.kr Web: www.seedi.co.kr

Concept: Connecting Past with Future
Size: 108 m?
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Large LED plates were used to display the promo-

-] : tional video. Sofa-like chairs were placed for easy
\ & watching with Bluetooth earphones to prevent

lL_‘_“ R f ‘ disrupting client consultation.

6,000

Lighting has been adjusted in order to create a space for
comfortable consultation. A round pendant light was used to

represent the shape of the eyes.

3,600

240

1500

1,500

<
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Acrylic floor lighting was used to express Alcon's round-

ed patterns and to make the product stand out.
Blue indirect lighting was used on the floor to create a
stylish look.
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mwauw | £ B . | ZHE Eg! - ' : The entire booth utilized a modernist minimalist approach that
EVENT< ’ ; = d ' ! combined circles and straight lines to express concise dynamism.
’ ' Contractor K-MEDI hub's identity and Cl are well reflected whereas the
award-winning architecture of the main building's dynamic patterns
was reflected in the design. The eco-friendly Scandiamoss placed at the
entrance reflected the recently changed corporate identity of K-MEDI
hub. Diagonal and straight lines were also used in the exhibition by
using light-reflecting acrylic on the glass. The shape of the tunnel on the
right is designed to explain the organic correlation of the work of four
institutions under the K-MEDI hub at a glance, and a kiosk is installed in
the center to help explain the K-MEDI hub work and emphasize attention
and visibility.

Kreni. uzamy
ARE GOIEE B8 WRN

T2 09,01 - J0T2.07 .
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KOAMEX 2022
Location: EXCO(DAEGU)
Period: 2022.7.1.~ 7. 3. e

BOM COMMUNICATIONS
Designer: Jin Wook Kim
KMEDI HUB Email: bomcoms@naver.com
Web: www.kmedihub.re.kr Web: www.bomcoms.com

Concept: Dynamism and Minimalism
in Harmony

Size: 15x15 m?
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White was picked as the main color to repre-
sent the cleanliness of an organization pro-
moting the cutting edge medical industry.
K-MEDI hub Cl color blue and yellow-green-
ish were chosen as colors for the LED lighting
to reflect the cutting edge position of this
organization.
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The diagonal and straight lines of the main building, which
won the architectural award, were designed as the main
design points, and acrylics with different colors and steps
were attached to enhance the feeling of the glass texture
of the building and maximize the feeling of light reflection.

CH& LED TVt 12 K-MEDI hub A5} 471 7|2t 29| R7|HQl A4S Mysta
BES 4 Qle ZiZto| 7|2 AR 9| MRS sH =S 2 HYE £ A7 FY 7|2
A3E HZSI0] FEH0t Aot g =X} &

Alarge LED TV and panel explained the corporate relations
between the 4 organizations controlled by K-MEDI hub. A

central kiosk was used to further explain these relations and attract
visibility and attention.

FEETII
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This booth was designed to reflect the perceived trustworthiness
and safety that is required of medical device-developing companies.
One side of the booth was opened to create an airy feeling. Curved
edges provided a smooth and relaxed image. The business logo colors
provided a nice point in the design, while the lighting effect was added
to highlight the company's identity. The vertical pillars surrounding
the product stands helped to bring Design visitors' sight downwards
towards the product.

KIMES 2022

PR ¢ CREATIVE EXHIBITION DESIGN
Location: COEX EEiI EASY TECH INTERNATIONAL
Period: 2022. 3.10. ~ 3. 13.

EASY TECH INTERNATIONAL
Designer: Da-yeon Jeon

HNT MEDICAL Email: iztec@iztec.co.kr

Web: hntmedical.kr Web: www.iztec.co.kr

Concept: Trust, Safety, Technology
Size: 72 m?
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A round design maximized time spent watching the
business' new product. a product placement booth
combined with lights to indicate the center. It is de-
signed to put promotional phrases for the product
by adding glass on the back.
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/N  FLOORPLAN

SCALE NONE
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Pillars were placed throughout the booth to enable one to view the
products in the back.

v
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For product demonstrations and to attract the interest of visitors,
products were placed on the outside, and product information was
placed directly above for easy reading.
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Classys, which is leading the global market, is selling hospital medical

devices and skin beauty devices to more than 70 countries through the

development of state-of-the-art technologies. The booth was made of

blue paint, and the entire booth was painted to attract visitors' attention.

A transparent LED display panel is used in the front, giving it a more

open feeling unlike the previous electronic display panel, and the image
is used on both sides to make it feel like a temple pillar. Also, on the left
side, starlight flickering in space was used to symbolize the universe, and

acrylic shelves in different colors improve upon the design.

EXHIBITION

KIMES 2022
Location: COEX
Period: 2022. 3.10. ~ 3. 13.

EXHIBITOR

CLASSYS
Web: www.classys.co.kr

BOOTHPLAN

Concept: Structuring of Symbols
Size: 180 m?

DESIGN

X
AND &
AND N
Designer: Sung Mun Hong, Li Yun Che
Email: hong.sm@hanmail.net
Web: www.and-n.co.kr
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By installing a platform with products located inside, the main
product and models are concentrated together, and the product
is clearly visible, whereas the front part is removed to make the
tower column feel open and grand.

vV exolLag 5|9
2Ol HHE X4 22
=N

Ch2 st stetof

Light panels were used to create a space-themed booth with
flickering lights. Acryl was used for the product placement
stands to create a different look finished with LED-lighting.
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Rayance is a company specializing in digital X-ray imaging solutions,
and is Korea's leading medical device core parts company that has a
full lineup of X-ray detection products and three world-class products.
Considering this image, the booth was simple, reliable, and luxurious,
and the image of a high-tech medical device company was emphasized
by increasing the illumination of the front of the booth.

The booth has the design motifs of Rayance product's identity, square
and round corners. Through the stability and reliability of the square
shape and the softness and comfort of the round shape, visitors feel
comfortable and stable. In addition, the overall white color was used to
make black products stand out easily. The space was separated according
to the product lineup and the display design was structured differently,
thereby separating the movement of visitors by various products. The
new product was displayed separately in the center of the front of the
booth, and the border LED lighting added refinement.

ECR 2022
Location: VIENNA / AUSTRIA Z] }f |

Period: 2022.7.13 ~7.17. 4M Exhibition Desian
4M DESIGN
Designer: Hyun Ju Song
RAYENCE Emai: sales@4mdesign.co.kr

Web: www.rayence.com Web: www.4mdesign.co.kr

Concept: WHITE IS SIMPLE
Size: 70 m?
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White tones were used to emphasize a clean image,
whereas lighting was used to bring the products to the
forefront.

<! [GREEN ON ZONE]
BEXHOf|A| AR 2EHO| H TH=
lAzo| BH| £2f

An x-ray device which uses less
burdensome radiation for its
patients.
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The design of this booth has been linked to Altiall's identity. Singular
colors and minimalist design were utilized to explain Altiall's field of
business. The original heritage of Altiall has been maintained while
through the product demonstration space, a working environment is
visualized. Altiall's booth consisted of a 200-inch screen sufficient to
capture the eye of passing visitors. The booth contained 2 floors, the 1st
floor was designed for consultation whereas the 2nd floor was suitable
for private meetings. Altiall is a unified solution for small and medium
-sized businesses having trouble automatizing their distribution chains.
Thanks to this space, small and medium-sized enterprises were able to
easier access and view Altiall solutions.

KOREA MAT 2022

Location: KINTEX }@@{ ‘

Period: 2022. 6. 14. ~ 6. 16..

DESIGN SEED

- Designer: Woo Sol Jeong
ALTIALL Email: seednd@naver.com
Web: www.altiall.com Web: www.seedi.co.kr

Concept: Experiencing the
Conveniance of the Future
Size: 162 m?
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The product demonstration space contained Altiall's logo to catch visitors'
attention. Products could be demonstrated and touched directly.
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The second-floor flooring was finished with Wood Deco Line and opened halfway to
create an airy feeling. White indirect lighting emanating from light bulbshowed
trustworthiness and created a comfortable space for consultation.
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Altiall's booth was made from wood, a simple yet mean-
ingful, relaxing space. The color palette was chosen to
focus attention on the products.

The 1th floor was equipped with a casual fabric flooring
for consultations. A large screen enabled viewers to
check product information even from a distance.
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This company, displaying manufacturing machines, placed the products
for easy visibility. On the top end of the wall, LEDs have been placed to
advertise the company. On one side of the wall, an infinity mirror was
installed to bring into relief the corporate identity.

SIMTOS 2022 nternational
Location: KINTEX ervice

usiness
Period: 2022. 5. 23. ~ 5. 27.

DEA LA ] AH]A]L A (1SB)

INTERNATIONAL SERVICE BUSINESS
Designer: Ji Yeon Lim

SEOAM Email: ahn@e-isb.com

Web: www.smiltd.co.kr Web: www.e-isb.com

Concept: Look Into Seoam Technology
Size: 180 m?
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The top structure was deliberately made large to maximize the effect of the
company logo and video.
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A space was designed for meetings, while the lower walls
were used to advertise products.
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An infinity mirror on the wall brought into relief the
corporate identity.
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LX Pantos, the Center of Air Logistics
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An airline cargo-transport concept was intuitively applied to this
booth. An airplane's main hold was chosen for the design of the booth
entrance for a special entry experience. The entire booth was designed
with curved flowing shapes from the front gate to the center and back
wall to create a unified design. The central display used an airplane
structure in order to allow it to be viewed from four directions. The back
wall contained LED plates in order to allow for easy presentations. The
entire model, visible from afar, was created to give the illusion of flight by
raising the structure by 5 degrees.

EXHIBITION DESIGN

KOREA MAT 2022

Location: KINTEX TOMS DESIGN

Period: 2022. 6. 14. ~ 6. 17.

EXHIBITOR TOMS DESIGN

Designer: ROSA Kim
LXPANTOS Email: toms@toms-design.com
Web: www.Ixpantos.com Web: www.toms-design.com
BOOTHPLAN

Concept: LX Pantos,
the Center of Air Logistics
Size: 18x6 m?
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The intuitive airplane model was raised by 5 degrees to create the illusion of flight.

1INIINDINOI/TAVIINVHIIN/STV.LIIN

A g2 =g F719/3 S0IS elo] CREI AL, HOIE 222 21 M T B24si0 AT $27] 7|Me] 85 B2 S A0IS Hel2 siof Sz E

White deco tiles and a red gate were chosen to reflect the company's red logo and emit a bright image.

<

Curved central structure wall and airplane
model. Indirect lighting installed on top.
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www.orchem

Hope and Future
From a Drop of \Water
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'A company that opens the door to hope and the future through a
single drop of water. Orchem designed the central tower in its booth to
emulate a drop of water, part of its corporate identity, while lighting in
the lower part of the tower completed the booth by producing a bright
effect which could be seen from a distance. Mint tones were chosen in
addition to white lighting to create an even more bright image.

EXHIBITION DESIGN
2021 KPCA SHOW
Location: SONGDO CONVENSIA Zl E{ |
Period: 2021. 10. 6. ~ 10. 8.
EXHIBITOR 4M DESIGN
Designer: Na Young Lee
ORCHEM Email: sales@4mdesign.co.kr

Web: www.orchem.com Web: www.4mdesign.co.kr

BOOTHPLAN

Concept: Hope and Future From a
Drop of Water
Size: 110 m?
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White tones provided a clean image. Lighted graphics
conveyed information clearly. A round informa-
tion-oriented design was chosen to improve accessi-
bility for visitors, while grass was placed on the floor
- WQ'I_‘Eﬁ = ; to enhance the environmentally-friendly image.
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The Orchem booth was designed for visitors
to view the corporate identity even from afar.
Videos were placed on both sides of the front
AAA entrance so visitors would be attracted to the
S S— w— . .

company advertisement video.
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Prism Effect by
TAEKWANG
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A2 EfEe| 2109 H8ME(0] ‘Prism Effect by TAEKWANG’
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TAEKWANG introduced the concept 'Prism Effect by TAEKWANG'
which utilized the TAEKWANG logo. The booth was designed to
reflect the vision of becoming a global leader, communicating with
partner enterprises, and displaying brand value, influence, and various
functionality. The recently popular recycling and up-cycling concepts
were also well reflected in the booth. On the exterior walls, the pressing
issue of trash in the Earth's ocean was emphasized, in the center, a polar
bear was created using recyclable materials for a photo zone. Trick-eye
art was installed throughout the main walking path to catch attention.
In the partner enterprises zone, lighting and glass were used to produce
a bright and clean image, the concept here was 'Green zone!

EXHIBITION DESIGN

Preview in SEOUL 2022

Location: COEX Toms DESiGN

Period: 2022.3. 2. ~ 3. 3.

EXHIBITOR TOMS DESIGN

Designer: ROSA Kim
TAEKWANG Email: toms@toms-design.com
Web: www.taekwang.co.kr Web: www.toms-design.com
BOOTHPLAN

Concept: Prism Effect by TAEKWANG
Size: 14x16 m?
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A polar bear made out of recyclable material and trick-eye
artwork was used to clearly express the booth's concept.
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The concept of each subcontractor's
booth was created with opaque glass and
T5 lighting to express it as an 'ecozone'.
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The wall of the booth was made of acrylic material so that it is
transparent and can be seen well, and sand and trash were directly
brought to the scene and used to express marine waste.
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Ji Hoon Yoo (Team Leader) / Chan Hyo Yoon (Manager) / Hyeon Ju Maeng (Manager)

Contact: mail@artpoint.co.kr | www.artpoint.co.kr

\V4

D e S I G N

L|=AH|O|AL|X}OI

2021 £ADYB|E[+4 BHOH HA

HIX|IF 712 B, sl o2

Jay Park (Team Leader) / Hye Im Kim (Assistant Manager)

Contact: camproll@nizspace.com | www.nizspace.com
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Sang-gyu Choi (Senior Managing Director)

Contact: naradesign@inaradesign.co.kr | www.naradesign.co.kr
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Ji Hoon Yoo (Team Leader)
Chan Hyo Yoon (Manager) / Hyeon Ju Maeng (Manager)

Contact: mail@artpoint.co.kr | www.artpoint.co.kr

re

b

N >
[m]

I 5

o

In

m

£

_|:'_

EOIE LE|E 2R, QXE Y, REE PM, YT PM
Ol “SABHLELS 2022 AHAA BAE Boh HREACKR 2
It 45 £l0 YULICE

Pogo rQ rimorek
T ook
ol
S
FO
_C,>_
ITI

10
P
J

BAUIHZE L 2022 HHIAIL RAS CIRFOISHAELICE

ofrl ZME R 0|t BEAZ C|x}oI5HAILIQ?

SUIFBE A 2022 HUAA BAE CIXRISHH JHe S5 W2 EE

A2 HUAlAQ 2to|Z AEIY S HO{F= ZO|RAELICE HHIAATE 7K
A= OfO[HE[E|2t O{RB{X|H| H|UIA|AL| 2O0|ZAEIYS HO{FD 4

o=

AFLICEL 22 Timeless Edition’0|2t= 2HE SHof| MUIA|AZES| A0|
0|1 CEfSH OFO|HIE[EIS EHFELICE 22| 2 StLte| EditionHE
Ho|7| 2l AMtzrEel =2 RS AIBF T, Za|o ZEE S0 S

t)lI
0>

‘Timeless Edition’S Z=3is}7| flall Azt =S &85t 210] 2l&=0|
ASLICE 0[218t AlIZkE{Ql OLO|C|0 S O 2 H| Y =X SFELIC
‘Edition’0|2t= EHO{0fl= “EFO[2k= 2|0|7F AELICE SHLtel "o2|E o
U= Zofl CHet ORI0IMRE S2et oz J2iM o] HAoME 22|
7t 204Xt 5 0f2] BAE stLte o2, & st ol AEcz
A= M2bg TEX|A| =IUELICh 220t HL| AKX} FEW7E M2to] Htn

r

JZ40] HAOIM ALzt =Yz PRE WO|E. HA| S2HE A of
22 LHRACHEH SATEOMR] 012] 7H2| ol&&EQ AXMY HBGtL AUE

L{Ct.

HHIA|ALS] H M7|xtQl ‘AA AnC|g [o'et 2ME Xt ‘G70 #E/EHH|0]

7t Il MZ HEIE Re7|E M. Mate] EHXHel SHE

2l EE3] Cixtelo A ﬂ Hol A=x I%JS*LIEL

MU A0 F5HE 9% A= OO[HIE[E|7} FaliX AELICE T 2t
2

dat fxet 2 HHE A8 6H Rz HA| 205 %*EEPE gAlILICE X
5| OIEZQIEE= O[2{5t H|A[AL| HHEA

=5 CIEIOILL O S8 M8 A Alg-%f?iﬁl-lth %3I t'%é

2 YO HiERILICE ZH2 Z=H o

n 3%
gl

]}
M
N
mlm
OII
E
z
lO

0

F

..%?J!ﬁl—l Ef.

LIC}. Hi=hof|

02 o

ol
B mjo

35t M2 MEO|= MXHE0| =

E|= HA| HE A 23 AIS 1+ & StLt

min

i)

:l_

-]

N

o

k=)

>

n

0o

2 m%
m

= 4>
2

4 32
PO o
rel

1Y

o

=

i=)

Ir rir [
i

tq_ 41 ne Uy
x X2

=]
]
]
A
e g
H‘|
oA T
rl
mjo
¥
N

|
SOl MA| RAHLE 20| 0| S0ZHELICE
WZ0f QAHZI0] LELECH ASE Q2 HEUE. FAO| HIE Al
HHIA|A OFOIHIEIE|ZL & EHE £ UEE 02 #o| He
RHYof ZhEs| Mg st

O

0K

02 mjo
mjo >
Moo
]
[T

H

O Eo BH| BEIAC| UAIA A} IIE UM HA| SAote] 7
0I"‘0I QI Soiente?

MR SHE SR, MUAAZ= BMETL FH5H= 2t
oo

'

A=
S HOF= A0 YRE & 1)KI‘RE\(;'—IEP w2t ®MuAlae s

MR G| S LHSHE YA Z Hf”Oﬂ HE EE.J%'%

BIFF &2 AdAZ & = E2E FUSLICEL NEW SUSTAINABILITY

INTERVIEW

Congratulations on winning the Best Design in the Korea Exhibition
Design Annual. Please briefly introduce yourself.

Hi. We are Tae Hun Noh (director general), Ji Hoon Yoo (team leader),
Chan Hyo Yoon (project manager), and Hyeon Ju Maeng (project
manager) of ARTPOINT. It is a great honor to win the Best Design in
the Korea Exhibition Design Annual with our Genesis booth for the

Busan International Motor Show 2022.

You designed the Genesis booth for the Busan International Motor
Show 2022. What was the design concept of the booth?

What we considered the most when we design the Genesis booth for
the Busan International Motor Show 2022 was to show the lifestyle
of the brand. We wanted to describe the lifestyle of Genesis, while
creating a harmony with its identity. We came up with the concept
of "timeless edition" to express an aesthetic but bold identity
of Genesis. To make each zone look like an edition, we applied a
rectangular frame structure and connected frame zones to create

spaces that have the unity.

It was very impressive to use the rectangular frame to describe
“timeless edition."” | wonder where did you get this visual idea.

The word "edition” also has a meaning of "plate.” It was originated
from the plate that was used to stamp out a loaf. Based on this, we
came up with an idea to combine several booths that we wanted to
show together to create a loaf as an art piece this time. It naturally
led to the concept of frame and which was embodied as the
rectangular frame in the display. We wanted to make the booth look

like several artworks when you look down the place from the ceiling.

It was all the more meaningful as it was the first time that Genesis’s
first EV X Speedium Coupe and its concept car G70 Shooting Brake
were unveiled in Korea. There was a part that you paid special
attention to while designing the booth to make the debut all the
more special, right?

Genesis has a strict concept for its common booth. That is to
emphasize the effect of displaying vehicles by using the lamellar
structure and black color as its identity. We at ARTPOINT paid a
particular attention to the details and finishing materials so that such
identity of Genesis could stand out through the common booth.
Specifically, we focused on the lighting and floor. For instance, we
consulted with a lighting director to create the unique mood of Genesis
and highlight new vehicles. Flooring was also considered important
during the construction process due to lighting. Metal frames were
installed on the floor to lay panels with lamellar structure and it
required a lot of time and efforts compared to ordinary booth. As for
the finishing materials, it took longer than using interior films as we
applied painted plates. Also, we reviewed several times while building
the booth floor and paid a particular attention to the completeness to

express the identity of Genesis well.

What are the differences between the Genesis booth at the Busan
International Motor Show 2022 and previous ones, if any?
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INTERVIEW

Although unveiling new cars was an important task, the focus of
the exhibition at the Busan International Motor Show 2022 was
also put on showing the lifestyle that the brand Genesis pursues.
Thus, we designed the exhibition booth to describe the activities of
Genesis well. As for GOLF ZONE, we created items to promote the
activities of the Genesis Championship and golf balls with colors of
G90 to show the brand activities and design elements effectively.
With regard to CULTURE ZONE, we applied the hand printing design
on the floor to remind visitors of BIFF Square as a way to explain
that Genesis sponsors the Busan International Film Festival. Also,
we displayed eco-friendly materials applied to Genesis vehicles in
NEW SUSTAINABILITY ZONE and displayed small items and Teddy
Bears made of leather waste to indicate sustainable and eco-friendly
activities of Genesis to visitors. In addition, we adopted several
programs including sponsoring of pianists, wine tasting event,
collaboration with the Michelin Guide to effectively show the unique

lifestyle of Genesis.

Could you explain us the design elements that you paid a particular
attention to express the lifestyle of Genesis effectively?

We worked hard to embody the lamellar structure as much as
possible as it was the identity of common booth. The lamellar
structure was created by mimicking the unique layers of eaves on the
roof of traditional Korean hanok architecture. They were connected
together so that they could look into each other’s space, rather
than they were separated. The same concept was applied to the
experience zone. We stressed the characteristics of lamellar structure
as much as we could so that visitors could feel that the space was
connected to the outside. On the contrary, we wanted to make
people feel that the space was half-closed, instead of being an open
space, so that they could completely focus on each display element

that constituted the lifestyle of Genesis.

| think that the biggest characteristics of your Genesis booth at
the Busan International Motor Show 2022 is to make visitors feel
the lifestyle of Genesis. What do you consider the most important
when showing the lifestyle that a brand pursues?

In fact, the act of displaying the lifestyle of a brand is rather vague.
In such case, | believe that identifying the essence that the brand
really wants to show is the most important thing. As for Genesis,
the brand is closely related to our daily life in every sense due to the
characteristics of mobility. Therefore, we decided to remove the idea
that it is an automobile brand and started to generate ideas that it is
an item that coexists with us. We imagined that where we would go
and what kind of activities we would do when you drove Genesis and

worked hard to describe things that it wanted to show us.

The Busan International Motor Show had been put off for three
years due to COVID-19. | guess that there would be enthusiastic
responses as the fans waited for years. How was the visitors’
reaction at the show?

Visitors responded enthusiastically as news cars were unveiled.
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THE GENESS
G70 SHOOTING BRAKE

INTERVIEW

So, we have prepared many events that people could participate
at the spaces where the lifestyle of Genesis was displayed. As for
CULTURE ZONE, we created a space to introduce pianists Cho
Seong-jin and Kim Sun-wook sponsored by Genesis. We allowed
visitors to listen their piano performance through Bang & Olufsen's
headphones to deliver the activities of Genesis of sponsoring artists.
With regard to MICHELIN GUIDE ZONE, we installed photo zones for
visitors to support their engagement, while promoting collaboration
between Genesis and the Michelin Guide. Many visitors were
able to experience the lifestyle of Genesis directly through these

participatory programs.

I would assume that you faced difficulties in developing the design
concept for the Genesis booth. What kind of challenges did you
face and how were you able to overcome them?

It was the first time for us to display both vehicles and lifestyle of
Genesis at the booth. So, we had to go through the development
process several times until we decided the final design from various
content. Specifically, selecting items and displaying them were not
easy as we had to show various lifestyles of Genesis in limited spaces.
We chose to collaborate with a partner to make a breakthrough. We
were able to select and display various items effectively with the help
of ‘Episode’, a company specializing in spatial planning and consulting

services.

Where do you get the ideas on exhibition design? Is there any
special effort to come up with design ideas?

There is no special way to generate ideas, but | try not to think that
something is "wrong." | think that a new thing may come from an idea
with completely strange design. You may find that a good idea often
comes from an attempt to think differently from other’s idea or twist
them from a different angle. Such attitude and mindset helped me a

lot to generate design ideas.

It appears that the exhibition design requires collaborations in
various forms as well as meticulousness to check the details at site.
What do you consider that the most required capabilities for booth
designers?

| believe that the most essential capability of a booth designer
is the ability to coordinate opinions with advertisers to come up
with concepts that they want. Simply put, you should play the
role of mediator well. You should be able to decide promptly and
concentrate well as the booth exhibition is carried out in a tight
schedule. Thus, my advice to those who want to be a designer is
that you should visit the site to experience directly, instead of seeing
photos and paintings. If you go to the site, you will soon find out
things you need to create a design, and which will definitely serve as
an inspiration to generate design ideas.
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INTERVIEW

Congratulations on winning the Good Design in the Korea Exhibition
Design Annual. Please briefly introduce yourself.

Hi. I am Jay Park, head of design planning at Nizspace. I've worked at
Nizspace for six years, taking charge of the booth design for Hyundai Motor
Company. | am very pleased to hear that Hyundai's "Expanding Human

Reach" booth at CES 2022 was selected as the winner of Good Design.

You designed the Hyundai booth for CES 2022 under the theme
of "expanding human reach.” What did you consider the most
important when deciding the design concept this time?

| considered that showing the vision of Hyundai according to the format
of CES was the most important. CES is the place where companies unveil
their vision and strategies for upcoming future. Hyundai also wanted to
show the future where mobility and people evolve together under the

theme of "expanding human reach" in line with the concept of CES.

Was there a part that you paid special attention to explain future
technologies of Hyundai to make them look attractive? Which
elements of future technologies did you want to emphasize?

Hyundai wanted to talk about small changes in our daily lives as we
were accustomed to its technologies. It's not about something that will
happen in a distant future. Rather, it was to introduce technologies that
would soon become a part of our daily lives. To emphasize that point, we
designed the exhibition space where visitors can feel future technologies
intuitively. We tried to explain the future technologies of Hyundai as
simple as we could, instead of exaggerating them. We also connected
spaces systematically so that people could experience the expanded

mobility.

What did you consider the most important when you decided to
systematically connect the exhibition spaces comprising the reality,
robotics and metaverse zones? What message did you want to deliver
through the exhibition via the systematically connected spaces?

First, | wanted to show the vision of Hyundai directly through the
storytelling of systematic connection of exhibition spaces. To make
this happen, | designed the reality zone to describe a new definition of
mobility through the "mobility of things" (MoT), depicted lifestyles that
have changed in a better way through mobility in the robotics zone,
and described metamobility that may unfold in a distant future in the
metaverse zone. Through the three zones, the near future of Hyundai
was developed as a linear storytelling to allow people to experience the
context through the incremental experience and deeply understand the

future proposed by the company.

| was deeply impressed by your choice of "mirror” as a focal point
connecting future with the reality. Where did you get the idea of the
“"mirror” and what message did you want to convey?

As | explore ideas for the booth design, | came across an image of a man
having dinner at a table, but it looked like he was having dinner with
others that were virtual figures cast by a beam projector. This reminded
me of the mirror stage—the self (ego), the other(imago), and the Other

(looking at others around). | came up with the idea that it could be
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INTERVIEW

possible to create a metaverse space by showing the self in the exhibition
space in various versions though the mirror. Also, | wanted to express a
distant future of CES through the mirror. In other words, | intended to
explain people that where we are is the "near future" through various

exhibition booths at CES reflected in the mirror,

You kindly explained about future technologies through LED. It
appeared that you cared a lot about the space so that LED video
screens were not to look plain. What kind of design elements did
you use to create the space? What kind of feeling did you want that
these elements would bring?

It was true that the space was not large enough to display all items we
had. To overcome the spatial limit, we decided to create videos about
the information on technologies and display products on the ground to
have a vertical axis for viewers. Instead, product information was shown
on split screens so that the LED videos did not look monotonous, and
the full screen connected from split screens played a video related to
the vision of Hyundai. Again, | emphasized the linear structure of the

exhibition that led to the main theme of "expanding human reach.”

Did you have any difficulties in constructing the Hyundai booth at
CES 2022 in practice? How did you overcome such challenges?

We had faced many challenges. One of the challenges that we faced was
related to Barrisol Mirror that was used to the exterior of booth. It was
the most intense experience. We used Barrisol Mirror as we wanted to
make the exterior of booth look like a mirror. It had many wrinkles as
it was made of a fabric material similar to vinyl. So, we had to use hair
dryers to press out the wrinkles before the exhibition began. Thankfully,
our team members worked hard so we were able to start the exhibition

with stretched Barrisol Mirror .

Do you want to say something to future exhibition booth designers?
Please give your advice on the capabilities that booth designers
must have.

| recently felt that the trends of exhibition changes fast. Things having
physical meanings and things with aesthetic beauty were considered
to have a good design in the past. Today, we need to have a different
approach to create a booth design from the marketing perspectives.
Also, you should have stories that appeal to audiences when it comes to
design. If you want to be a designer, | recommend you to study various
fields and build your skills to transform your learning into design, rather
than focusing on exploring visual aesthetics.
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INTERVIEW

Congratulations on being chosen for Good Design in the Korea
Exhibition Design Annual. Please briefly introduce yourself.
| am deeply honored to receive this award. | am Sang-gyu Choi from Nara

Design.

You designed the booth for the Korea Forest Service at the 15th
World Forestry Congress. | guess that you had deeply thought about
ways to describe the Korea Forest Service that is responsible for the
protection and fostering as well as utilization and proliferation of
forests. What was the design concept and your reasoning behind it?

| thought hard about the design that would naturally describe forests
and came up with the idea of hanok (traditional Korean architecture).
Hanok does not entail artificial landscapes. In general, you can find a big
mountain behind the daecheongmaru (wooden floor) and enjoy being
ensconced in nature when you open a window. The structure of hanok
is designed to embrace nature. We decided to express the identity of
hanok to our booth design. The space of hanok was created to embody

nature under the concept of “hanok window."

Your concept of ‘hanok window’ expresses the forest-based circular
economy as a platform, and it seems that the concept was also used
as a symbolic objet d'art to represent the encounter between forests
and humans. What led you to decide to apply the concept of ‘hanok
window’?

When you open a hanok window, you can see nature right in front of
your eyes. Here, the concept of ‘hanok window’ adapts itself to nature
to coexist with humans. | thought that this was related to the identity of
the Korea Forest Service with the aim of protecting and fostering forests.
| also wanted to deliver the message that we ‘look’ into something
through the window. What we look through the window could be the
nature of today, the past, and the future. | wanted to make people feel
the authenticity of the Korea Forest Service through our eyes of looking
at nature. In this regard, we installed the wooden floor in the middle as
a space for communication while experiencing the viewpoint of hanok
from the inside to the outside, and installed a sculpture to embody

nature when creating the ‘hanok window.’

What is most important when you visualize hanok architecture?
What did you do to express what you want?

Conceptualizing hanok according to the purpose that we want was the
most important thing. We often find it difficult to visualize the actual
appearance as it is when we prepare the design for exhibition. In such
case, we try to simplify the actual features. This time was no different.
We had to figure it out which elements should we take among many
that constitute hanok to visualize hanok according to the purpose of
exhibition. Designing the booth, we created a space where we look out
the window from the inside by using wooden flooring and window. Also,
we designed rafter lines only to build the upper structure so that it looks

like hanok.
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INTERVIEW

It seems that your booth design emphasized nature as seen through
the eyes of humans. What does nature mean expressed by the
booth?

Hanok contains the desire of people who want to adapt to nature as if its
eaves resemble mountain ridges. Based on such characteristics of hanok,
| wanted to show the relations that adapt and coexist with nature as our

ancestors did.

It appears that deciding a concept and creating it as a design is most
important when it comes to exhibition booth design. Is there any
special effort to come up with design ideas and implement them?

First thing | do is to decide what kind of story to be delivered and find
the concept accordingly. To make this happen, you need to study various
areas. Having multidisciplinary interest in various fields such as history,
architect, and future technologies, would be best. | try to read books
in related areas and attend various events as much as | can. Above all,

having an attitude to accept new things is most important.

Lastly, what would you like to say to the many junior designers who
are currently dreaming of becoming an exhibition booth designer?
Can you also give them some advice on the essential competencies
they should have in order to be an exhibition booth designer?

As John Heskett once said, “Design is to design a design to produce a
design.” It means that a creative idea does not pop up. Rather, it is to
recapture the meaning of essence of something that is designed already.
Exhibition booth design is a process of creating another design for
something of which design is completed already. It has to look similar
or look different according to the purpose. Capturing an idea starts
from observing the fundamentals of the design target. Exploring on the
characteristics and find out what you want to describe will be the best

training methods.

[Comment from Exhibition Manager]

As the person in charge of the exhibition, please give us your overall
impression of ARTPOINT's Hyundai Mobis booth at “Seoul Motor
Show 2019.”

“The World Forestry Congress has returned after three years. It was
particularly meaningful in that we were able to talk about Korea’s forest

policy and philosophy about nature as we design the Korea Forest

Service's promotion booth for the 15th World Forest Congress.”
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